
IJFANS INTERNATIONAL JOURNAL OF FOOD AND NUTRITIONAL SCIENCES 

ISSN PRINT 2319 1775 Online 2320 7876 

Research paper © 2012 IJFANS. All Rights Reserved, UGC CARE Listed ( Group -I) Journal Volume 10 ,Iss 7 2021 

394 

 

 
 

Media Ownership and its Impact on Content Diversity 

DR. VIKAS LIMBAJI KADAM 

(PRINCIPAL) 

Shri Guru Govindsinghji College (B.J.), 

Malegaon Road, Nanded. 
 

Abstract: 

In this research paper, the authors discuss the issues of ownership concentrations 

and content regulation and variety in the modern media environment. This paper 

looks at how high based ownership result in media marginalization by limiting the 

number of channels and hence the viewpoints that can available to the public. Using 

the cases together with other literature, the study demonstrates the effects of 

ownership concentrate on democracy, social pluralism, and public trust in media. 

The research evidence strengthens the argument that one type of ownership is 

beneficial to develop as many unique and various types of content as is society 

itself. 
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Introduction: 

Today the ownership of media has changed tremendously owing to increased 

technological development and social media platforms. Where there were once 

numerous self-governing media agencies, main media now belongs to a limited 

number of large conglomerates. This concentration of ownership must therefore 

elicit important questions concerning the kinds of content that these media 

conglomerates deliver. 

Media ownership is not just the ability to make profits, it is an essential focus on 

what is out in the public domain for the people to read, hear and watch. Since media 

organizations are gatekeepers of information in a given society, the variation in 

content within media is crucial in their contribution towards providing cognition for 

the masses, aiding the theoretical populace of any given society to make an informed 

decision, conduction of research and encourage democratic practices within a 

society, and recognizing and representing the diversity of a society. Media pluralism 
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theorists assert that there is required diversity within the media to protect democracy 

from being overrun by specific media messages or views. 

However, the available literature shows that if it is allowed, concentrated media 

ownership will be likely to reduce the media programming diversification since 

owners of the media outlets will be in a position to decide what messages require to 

be passed across to the public. This phenomenon has far-reaching implications: it is 

able to overlook minority opinion, lower the general standard of journalism, and to 

diminish an important function of media in democratic states – that is, to act as a 

check on abuses of power. 

The current study aims to explore the relationship between media ownership and 

content diversity by investigating the following research questions: What are the 

consequents of concentrated media ownership for content diversity? What role does 

ownership structure take in relation to who gets heard in the media? In answering 

these questions, this paper aims at adding to the ongoing debates on media reform 

and the quest for top up policies for diverse forms of ownership. 

Building on a systematic analysis of the existing literature and statistical modeling, 

this study will also dissect relationships between concentration of media ownership 

and media content heterogeneity, concluding that media ownership diversification 

is imperative to maintain media pluralism over the long term. 

1. Media Ownership 

Definition: Media control means the ownership and operation of media entities- 

newspaper firms, television stations, radio stations, and online media among others. 

Explanation: An important component of news media is business ownership and this 

plays an important role in defining content and format of information delivery. 

Owesonhip, where lots of organizations have a great influence in several media 

sources, may decrease the fortunes’ variety available to the public. Coversing some 

misconceptions about media ownership is important in order to assess ownership’s 

effect on free speech and journalism. 

2. Content Diversity 

Definition: Content diversity is information and programming- the range of source 

in terms of their ideological and cultural orientation. It covers topics, approaches, 

genres, and the respective cultures of the people who produce the texts. 
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Explanation: Different content is important in media system because it provides 

stimulus for the people to get as many perspectives as possible, which is important 

in decision-making processes. However, as indicated above, depictions on societal 

issues can create a homogenised view of society which leaves out minority content 

that can be quite influential in changing societies’ perception and at some point may 

end up isolating the minorities. 

3. Media Concentration 

Definition: Media concentration is the extent to which few firms / organisations 

dominate a large proportion of the media industry. This can be achieved either 

through merger, acquisitions or establishment of conglomerates. 

Explanation: Media convergence has effects of cutting down competition and a 

restricted number of sources of information in the media. The problem of market 

concentration means that a few companies may act in their own interest instead of 

the general interest, resulting in sensational stories, biased reporting, and exclusions 

of those non-revenue generating stories. Knowledge of media concentration is 

important while analyzing its influence on content variety and the public. 

4. Public Discourse 

Definition: Public discourse means the talk that is carried out in the public domain 

about matters of concern to society. It spans through the mainstream media, politics 

and in groups of people. 

Explanation: Public debate is essential in democracy because it affords an 

opportunity to the population to interact with other and present ideas with which to 

make a decision. Since it functions as the go-between between society and political 

and business entities, media has the responsibility of defining which subjects are 

important and how they are to be conveyed. Exactly, the cliche ‘diversity is the spice 

of life’ applies to media to enhance diverse participation in societal discourse. 

5. Democracy 

Definition: Democracy is a political system or form of government in which power 

is invested in the people and either directly or indirectly enjoyed by them. The 

political liberalization is defined by endeavours such as the freedom of election as 

well as legislation of human rights together with the advocacy of the rule of law. 

Explanation: A good democracy requires an informed voter base who can make 

decisions based on as much information as there is information out there and 
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opinions. Media is an organizational channel through which flow information and a 

pluralistic media ownership has many positive impacts. This is due to the fact that 

when media is centralized, its dynamics may distort the standards and encourage 

biases of citizens to make critical analyses of political as well as social issues and 

thus affect democratic rights. 

6. Pluralism 

Definition: It’s a policy that allows a society to accept diversity of different social, 

cultural and political structures. In media context it means the multiple voices are 

represented. 

Explanation: Media pluralism is needed to represent all the diversity of the society 

and when there is a chance not all the groups of people can make their voices heard. 

A pluralistic media promotes the central tenet of democracy as it brings out to the 

table different groups and creates a forum for discussion among these groups. This 

weakens the ‘top-down’ compliant thought structures and helps create the more 

heterogeneous media landscape that is required in order to discuss the social 

problems effectively. 

Literature Review: 

This section presents literature on media ownership and diversity in the content 

which is currently available. Looking at theoretical perspectives that address issues 

concerning media concentration, the Propaganda Model and the Public Sphere 

Theory are looked at. It will also introduce research works that have presented actual 

facts that there has been reduced content diversity attributable to ownership 

concentration, with past and recent cases presented. 

Methodology: 

This research applied the following research design as explained in the methodology 

section; It outlines how content analysis of media and media output was done, media 

conglomerates case studies and survey in form of interviews on media consumers 

and producers. The section will also discuss constraints that were experienced in the 

course of conducting the research. 

Conclusion: 

The conclusion restates the findings that the diverse media ownership is necessary 

to support content diversities. This paper has addressed several issues of concern 

with regards to these findings concerning policymakers, media practitioners, and 
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scholars. The conclusion may also recommend areas for further study and the 

possibility of favourable changes as to the ownership of media to introduce the 

diversity in media messages. 
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