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Abstract 

The term media is not limited to news dissemination only. Whereas with the help of 

various platforms, it has a wide range and the audience is constantly influenced by the media 

messages.Therefore, there is a possibility that social advertising campaign serves as a strong 

media message and influences the behaviour of the receptive audience. The idea of social 

marketing as a practical concept is commonly used around the world as an attempt to guide 

people to follow socially responsible practices and enhance public welfare.As part of social 

marketing, social advertising should be referred to as social awareness advertising, which 

mainly focuses on social problems such as national integration, pollution, and family 

advertising.The primary objective of this type of public service advertising is to educate the 

public through difficult educational messages, and to understand the effectiveness of these 

social movements. 

Keywords: Advertising, Clean India Campaign, Social media, Public Service Advertising, 

Swachh Bharat Mission 

1.0 Introduction 

Indian advertising is touching new levels in the current situation. Every single media mission 

is going through an inventive way to innovate in order to accelerate the crowd viewership. 

Political advertising has become a worldwide phenomenon. Political marketing is not limited 

to vintage advertising; it has licensed its presence on advanced media(Solihah, et al., 2018;  
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Singh, et al., Khaira, 2020). New media has emerged as one of the strongest modes of 

political communication in India. Srivastava (2016) has pointed out that youth are using the 

internet more through virtual entertainment and are ahead in political places. The use of web-

based entertainment in government issues has expanded in the long run. Indian 

parliamentarians understand its value, so a growing number of political strategists are 

currently carefully integrating web-based social media and portable advertising into their 

media systems. Bennett (1998) noted that it is important to get support from the internet but 

to include it as an aid to political propaganda. As the number of people connected to online 

media through mobile phones continues to grow, political correspondence is also taking a 

new form in the world. The Internet is a field that covers practically all levels of political 

correspondence (Tayal, and Yadav, 2017). 

Online social media has strengthened their intelligibility. For example, we use Facebook 

information to understand the outcome of administration components on undertaking local 

area, lawmakers or ideological groups promote a casual personality and relationship with 

residents (Ninan, Clegg, and Mahalingam, 2019). In India, where websites and microblogs, 

for example, Twitter and Facebook, are seen as important instruments for political and social 

change, they are seen as an ideal and successful way to communicate with the general society 

and nation is seen (Castells, 2013). In the general run of 2004, a pattern was observed by 

Indian ideological groups in which electronic messages were sent over the Internet and cell 

phones were used to create howdy tech lobbies for political and social issues (Cunningham, 

and Craig, 2016).  

Today, the cooperation of the common man in legislative matters has increased. Legislative 

issues have positively entered the field of person-to-person communication, opening new 

avenues for direct resolution of government issues. Exchanges exist between the voters of the 

gatherings, yet methods have changed since the 2014 simultaneous race. The current Indian 

Prime Minister Shri Narendra Modi is portrayed as a forward-looking legislator. Her venture 

to handle the majority and youth by running various public government aid crusades like Beti 

Bachao, Beti Padhao for Girl Education in India, a grand mission of Digital India that 

transformed India into a computerized phase, and the most difficult yet amazing technology 

(Gupta el. Al., 2018). System Swachh Bharat Mission has caught the attention of every 

Indian. Political mission in India is the old thing. In fact, it started long before the time of the  
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Industrial Revolution when society needed it. Since Project Syndicate, India’s leading 

political heads such as Raj Thackeray, Anna Hazare and Arvind Kejriwal have used political 

propaganda to reach out to huge crowds. Her mission has seen everything from her social 

messages to personal anti-feminist propaganda, to her commitments to the upliftment of 

society (Robinson, et al., 2016). India’s (2009) general political race had about 150 million 

citizens through virtual social media, also known as the connected era (Jain, Iyengar, and 

Arora,2013, July). 

The recent trend of political correspondence garnered immense support for their different 

missions. Let’s say we compare this and the past 80s and 90s and the present day the style of 

political propaganda has completely changed from hand-painted banners and assets to Twitter 

and Facebook. The medium applicant used to advance his party was a large number of 

informal exchange crusades, social missions, and personal gatherings, yet this strategy has 

been replaced by web-based fighting and TV commercials, and so on. All ideological groups 

are currently making their presence known through web-based social media and are currently 

engaging with their party’s site listing applicants’ activities and projects. According to 

Castells (2007), the new media is undoubtedly influencing the new favourable space with an 

uplifting approach. 

In 2004 and 2009, the Congress party came up with the issue of the common man during the 

national election campaign against the Aam Aadmi Party (AAP) by the Chief Minister of 

Delhi, Mr. Arvind Kejriwal (Gupta, 2015). The Congress party similarly started its election 

campaign in January 2014. It paid extra attention to India’s new middle class which was 

above the poverty line. Mr. Rahul Gandhi was leading a campaign for people below the 

poverty line to equalize Indian communities and bridge the gap between the rich and the poor 

(Chopra, 2014). More initiatives were taken by providing employment to the needy and 

willing to grow, by opening up new opportunities for the youth in various ways, such as by 

providing laptops and electronic facilities along with education for girls. 

Indian culture is currently more conscious and poignant towards ecological issues, 

sterilization, sanitation etc. Whatever it may be, this was not the image of a long time ago 

when they were suffering from ailments due to lack of training and wellbeing efforts (Doron, 

and Jeffrey,2018). The Indian government and decision ideological groups saw these 

circumstances and started some projects towards this path in 2009, yet it was lacking in many  
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things. After this, in the run of 2014, the present Indian Prime Minister Shri Narendra Modi 

found this deficiency which resembled the termites of Indian culture and started building his 

political system around it. He was well aware that virtual social media is the most ideal way 

to communicate with the youth. From Facebook to Twitter, he also used Live Talk on Google 

Plus. Hashtags like #AcheDinAaneWaleHain and #AbKiBaarModiSarkaar brought a 

progressive web-based social media pattern from the break of the day to the sunset. There 

was a virtual Modi wave that had gripped the personality of the voters. During the visit, 

Radio FM, street billboards and banners, social destinations with exposure, TV discussions 

like ‘Chai Pe Charcha’, and more clearly showcase Mr Modi’s arrangements to transform 

India. Shri Narendra Modi’s Swachh Bharat Abhiyan is the main cleanliness campaign 

adopted by the Government of India. The SBM Crusade in 2014, with the unmistakable goals 

of creating awareness about sterilization, changing the way individuals behave, improving 

and teaching people about open defecation issues, and making them aware of the wellbeing 

and ecological consequences was sent with Abhiyan (Singh, and Jain, 2018; Pattnaik, and 

Shukla, 2020). 

The campaign of Swachh Bharat Mission has become a shining example of creating and 

working clean sound trends for Indian culture. For acknowledging Mahatma Gandhi’s vision 

of Infinite Purna Bharat and with regard to his explanation that “opportunity is a higher 

priority than opportunity” Narendra Modi has honoured him on his 150thbirth anniversary in 

the year 2019. Really started this mission. A cleanliness crusade is considered to be the best 

beginning to tackle the social issues from the society as well as promote self-awareness of its 

resident as well as the reformation of the nation (Vishwakarma, 2016). Cleanliness is the 

main effective mission which can bring a big positive change in India (Verma, 2018). 

Individuals from different backgrounds are approaching this comprehensive development 

towards cleanliness. Vikas in its great phase has roped in some Bollywood entertainers, 

sportspersons, and industrialists as late pioneers for this remarkable cause. The SBM song of 

Stuti was composed by renowned lyricist Mr. Prasoon Joshi as “Swachh Bharat Ka Irda Kar 

Liya Hum” and sung by Mr. Kailash Kher, which has become a real way to interact with 

everyday citizens (Singh, and Jain, 2018). The level really behind the SBM lobby is to make 

India a garbage-free nation by teaching people in general the most efficient method to waste 

in a specific way. The mission aims to instruct individuals about open defecation, legal use of  
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toilets and sterilization, controlling manual rumours, and linking them to various disinfection 

projects and trends to make individuals aware of wellbeing and natural consequences. There 

is a need to achieve an adjustment of middle conduct. The mission covers 4041 legal cities 

across the country and also plans to declare India Open Defecation Free (ODF) by 2019 on 

the occasion of World Environment Day (Liz Mathew, 2014). 

SBM is a modified version of the Nirmal Bharat Abhiyan sent by the previous UPA 

government. This is the first significant cleanliness drive at any point in quite a while, which 

expands on previous drives undertaken by a public authority. It acquired fascination as it was 

shipped out of the country and solid propaganda ideas were elevated by famous characters to 

teach the Indian inhabitants about climate and ultimately for their own benefit. India’s reform 

is progressing from a socially, mechanically, and economically developing point of view, the 

total waste produced by the people in any capacity is enormous. This open waste and chaotic 

waste leads to many infections and creates trouble in reusing as it is the interest of nature to 

reuse at present. Thereafter, a robust framework should be put in place for lawful removal 

and segregation of biodegradable and non-biodegradable waste at the individual level under 

SBM such as households, workplaces, schools, medical clinics, and such open spaces. In 

biodegradable organization (Singh, and Jain, 2018). 

Blue and green containers are currently known to be systematically separated, such as green 

for green waste and blue for dry waste. Since the inception of Swachh Bharat Abhiyan, 

cleaning the roads, clearing the garbage, focusing on cleanliness, and keeping a spotless 

climate have turned into day-to-day practice.Another mission on “Asli Taraki” shows the 

youth of the country spreading the message of cleanliness and the use of toilets. The 

promotion series satirically portrays a countryman who has carved a niche in the public eye 

by finding a new line of work or buying something in high need, but nothing about the 

natural issue and open defecation knows (Mehta, 2018). 

Bollywood superstar ‘Shilpa Shetty’ has also acted in SBM commercials where she kills 

people and motivates them to understand their mistakes of throwing garbage in the open and 

educates them to throw garbage in blue and green dustbins. Huh. The special efforts have not 

ended with not least TVC and print promotion, but Swachhata Versatile Application was also 

sent by MoHuA to take this mission forward. Accordingly, it is very important that 

continuous efforts are being made through SBM advertisements to increase awareness among  
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individuals. The collaboration of the main characters made it all the more compelling in the 

personalities of the individuals. The Swachh Bharat raga in particular inspired people to start 

separating the damage at the required level for example from their homes (Singh, Kunwar, 

and Sharma, 2018). 

The “Darwaza Band” promotional crusade series conveys the message of Mr. Amitabh 

Bachchan and a child using the toilet, not taking them out in the open, which is the main 

driver of many infections and diseases. Even a young man showing up is aware of the issue 

and its answer. Under waste classification, there can be many types of waste like modern 

waste, human waste, household waste, natural waste, risky waste, bundling waste and few 

more.Open defecation free from information about the progress made by taking into account 

the classification of information through voting. As indicated by the SBM procedures, an 

unadjusted 15% of the amount has been disbursed to information, education and 

communication (IEC) and public vigilance to inform individuals about sterilization and to 

convey behaviour change. To fulfil the purpose of giving of this, 12% is given to states for a 

wide-ranging mindfulness crusade on sanitation and disinfection and to engage with the 

general well-being and climate through various mediums such as radio, web-based social 

media, studios, fiction and virtual social media (Jain, 2021). 

2.0 Literature Review 

Many kinds of exploration have added to the significance of political notices in Indian 

culture. It has expressed that “Political correspondence is an intelligent cycle that spreads 

data between government officials, the media, and society all in all. As per him ‘political 

publicizing and correspondence’ is the correspondence between lawmakers, the media, and 

society. Broadcasting is an intelligent cycle. With the assistance of web-based social media 

and promoting, things are changing extremely quick and all around the world. Mass 

correspondence through online social media is the furthest down the line stage to connect 

with all. Mahatma Gandhi gave the best political message to India. He made his allies and 

individual political dissidents mindful of the effect of peacefulness, Satyagraha, and common 

insubordination works (Gandhi, 2020). 

Pathak, and Chakravarty (2019) calls attention to that in old times in India the “Mahabharata 

and the Ramayana”, two of India’s extraordinary works of art, expressed sets of principles  
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that represented relations between sovereign states. This code was archived and followed by 

the rulers and in the event of infringement of the code, it was tested by the Council of 

Ministers. During the Mughal rule, composed data was utilized rather than the oral custom. 

Kautilya or Arya Chanakya, boss pastor of Chandragupta Maurya’s locale, composed widely 

on the organization and legislative issues of the state in his Arthashastra. 

Bhaduri (2010) says political correspondence in India has been advanced through media and 

non-media implies for the advancement of competitors and ideological groups. Mouth-to-

mouth promulgation was one of the earliest types of political correspondence in a promoting 

way. The new media insurgency gives ideological groups another way to deal with 

collaborating with electors and acquiring their trust and “at last own citizens”. Online social 

media has a natural plan of advancing specialized help in human correspondence (Singh, and 

Jain, 2018). 

Arulchelvan (2010) creates conceptual groups that change and refresh specialized tools 

according to access, understanding and efficiency to stay aware of changing and emerging 

innovations. Additionally, it focuses on how ideological groups and political decision 

applicants are spreading their systems, talking with individuals, and crusading. Recognizing 

that large-scale propaganda organizations and organizations take the necessary steps to 

advance the political race, the theme of the mission is the fundamental message that will 

pertain to particular exercises and these are usually used within a sufficient time frame plans 

are made is industrialised (Singh, and Jain, 2018). 

Bennett (1998) states that the Internet’s help for politically misleading propaganda, however, 

is important to include as an aid. The importance of the old media and the traditional types of 

correspondence agreed with the new media and new strategies for political correspondence, 

usually due to the distance and decline of society. Government and public legislative issues 

will need to be redesigned and similarly the process of political clarification to accommodate 

‘way of life government issues’ to bear the idea of a distant, part and largely depressed 

society must be imagined. Constantly slowly relying on the new. Media for political 

correspondence (Singh, and Jain, 2018). 

As pointed on-screen political advertisements do not attempt to meet limitations other than 

underwriting specific evidence. Understanding that the contestant controls and completes the  

http://www.ijfans.com/


e-ISSN 2320 –7876 www.ijfans.org 
 Vol.11,S Iss.1, 2022  

 Research Paper  © 2012 IJFANS. All Rights Reserved 

29 
 

 

format, Political Business avoids a notice that is the cleanest type of an up-and-comer’s video 

style, as far as the contestant’s publicity. How to present yourself.Srivastava (2021) observed 

that 75% of people in India are using the Internet and many people under the age of 35 are 

the most users of the internet, and the aim is that soon the youth will become more 

influential, innovation virtual the tool of social media is power and the web is power. Virtual 

social media venues will change as more instruction is given to individuals (Singh, and Jain, 

2018). 

According to Bell, et al., (2004) Indian web clients are more perceptive to legislative issues 

than buyers in some other countries. A SEAT research report in December 2012 estimated 

that around 45% of Indian web clients interface through online social media to address 

legislative issues.Rahul (2016) understands how new/web-based social media has darkened 

the former structure of correspondence, taken worldwide transportation, and tied it into a 

single phase. Pro. According to Anand Kumar, the goodness of web-based social media 

remains constant in progress and that is that the truth is evergreen no matter how long nature 

takes. Undeniably, web-based social media has acted on open judgment among the majority 

with a better database. Web-based social media venues such as Twitter have urged 

individuals to communicate and engage themselves politically using media devices, be it 

workstations or cell phones (Singh, and Jain, 2018). 

3.0 Objective  

As India is on the way to transforming into an economically and mechanically engaged 

country, the dispatch of SBM missions and much more influential political missions have 

changed India’s image as a socially capable country. The goal of this study is to explore the 

feasibility of political advertisements and SBM crusades run by the BJP government through 

promoting ideas that have a significant impact on the mindset of Indian culture. The purpose 

of the review is subjective evidence to validate or deny speculation that political propaganda 

works in Indian culture. Similarly, the review will reveal insights into the rise of Indian 

promotion as a reactive major force in focus on friendly issues raised for public government 

assistance. Swachh Bharat Mission is a methodology for public awareness of cleanliness, 

open rubbish and waste management. Bindu laid out the areas of strength to change the 

general public by changing the conduct of every Indian resident. 
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4.0 Methodology  

This study gives knowledge of understanding the degree of discretion and change in human 

behaviour and attitude toward social change in Indian culture. For the said reason, an 

inductive measure was used to identify whether an Indian resident participant manifested 

himself through promotional efforts with the cause. More specifically, a contextual inquiry on 

the ‘Swachh Bharat Abhiyan’ was considered as an evaluation phase for the general 

assessment. A subjective exploration approach was adopted. In a country like India, as far as 

social complexity and remarkable diversity in approach, efficiency, phonetic and spatial 

contrasts are concerned, it will be important to focus on the different perspectives needed to 

determine the meaning of a political mission. To focus on the impact of political 

advertisements on Indian culture and to dissect change with the departure of the SBM crusade 

from my original review area. 

5.0 Analysis and Interpretation  

Political propaganda efforts affect Indian culture. In addition to the primary speculation 

illustrated, the quality and nature of propaganda used for political missions are considered 

important in order to make various expectations regarding the relationship between political 

campaigns carried out earlier. As indicated by later speculation, the advanced world moved 

away from the media with the aid of paper magazines like the Web and to propagating for 

virtual social media. In the third speculation, I have observed the effect of openly 

campaigning for public government aid, and individuals following and taking friendly 

lobbies, which is a remarkable achievement. Despite the fact that we do not have intentional 

information about the amount of political campaigning for our inspirations, it is enough to see 

the impact of innovation on friendly missions undertaken in India. Mindfulness is spreading 

through the force of innovation. It is accepted that Indian people are more responsive to 

crusades on friendly causes like Swachh Baraat Mission etc. Coming forward was achieved 

through an investigation and cryptic review. 

One of the discoveries is that political propaganda fundamentally influences society through a 

deeply felt influence instrument and as a crossroads through responsive review interest 

through successful propaganda paper. Information classification reflects the social issues 

brought to the level of individuals and society in general, the consciousness of the political  
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mission, and public government assistance. Subjective proof additionally proposes that 

adjoining firms or the state and experts have the most integral assets to promote the social 

issues created for the people, society and the people of the country in general for legislative 

issues and the Crusades. as innovation is incorporated. While political change in the nation 

has had an impact on the way people think, connect and respond, innovation has created an 

open and seamless space in the web-based world. Accordingly, the more political missions, 

the more definite changes should be visible in the whole society. 

6.0 Conclusion  

Political propaganda is undoubtedly one of the important tools of our vote-based framework 

and is widely enabled at the time of decision. In a country like India, efforts are made to 

make individuals aware and efficient, and for their noble activities, political propaganda is 

usually used. This is another correspondence design that has arisen and helps in the 

expansion of social support using various mediums. Firstly, in my investigation, I observed 

that the public was not aware of cleanliness, and people were not using public toilets due to 

the absence of simple access to toilets, although sometimes public authorities understood that 

such issues need to be considered. The biggest example of this is the launch of the Swachh 

Bharat Mission. This is the initial step for individuals to understand the importance of 

cleanliness and to protect their family and family members from diseases and ailments. 

Public awareness was the best way to make SBM fruitful, in such a case when the public 

knows and is taught, they will openly understand what is great and terrible for themselves and 

how to protect their families with respect to cleanliness and hygiene. Do it. However, during 

the review, I also observed that SBM is yet to be fully reached in many provincial areas due 

to lack of schooling, non-access to legitimate assets, monetary conditions, moderate outlook, 

etc. In this way, I might like to emphasize the idea that it should deal with a section of 

society. Considering each and every component of the correspondence cycle with respect to 

the Indian political structure, it can undoubtedly be remarked that the rise of the new media 

has undeniably achieved the adjustment of the present example of political missions. 

Today many political missions like Swachh Bharat Mission and others are accepted as well as 

accepted by society. Political Mission is a computerized platform for Swachh Bharat Mission 

which is transforming society and a socially engaged country. In a country like India where 

the political design has not been stable for a long time, all ideological groups need to  
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understand how to build and sustain this mission so that the SBM is not confined to a single 

ideological group, but to the whole. Cover prosperity. Country. ideological groups. I have 

arrived at my decision from actual observation of individuals from different sections of 

society through a survey. Current and impending political missions would later be positively 

coordinated toward more important legislative issues with the expanded support of the 

general public. 
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