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Abstract

This study is to assess an existing policy concerning the development of bamboo-based
entrepreneurship. Bamboo, a highly versatile plant, is cultivated both in natural forests and
homesteads and is referred to by various names such as ‘Green Gold’ and ‘the Miracle Grass’. It
holds significant socio-economic and cultural importance for numerous communities in India.
India ranks second only to China in terms of bamboo diversity, with Assam being reported as the
largest bamboo producer in the country, situated in the North Eastern Region. Bamboo finds
diverse applications, ranging from the production of utensils, handicraft items, medicines, to the
construction of houses, and its use in rituals spanning from childbirth to death. In Assam,
bamboo is an indispensable component of every household. Bamboo presents enormous potential
for generating employment and supporting livelihoods across society, thus serving as a catalyst
for entrepreneurship development. The study aims to investigate the government's policy
measures for promoting bamboo cultivation. It adopts both descriptive and analytical
approaches, utilizing primary data collected from bamboo growers in Assam and secondary data
sourced from various media including government records and journals. The findings from the
analysis of the 2019 Assam Bamboo and Cane policy indicate that a majority of bamboo growers
are unaware of government initiatives aimed at fostering bamboo-based entrepreneurial
activities. Consequently, they do not benefit from these policies.
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1. Introduction:

The commercialization of traditional crafts in Assam is a multifaceted process influenced by
spontaneous and sponsored dynamics, facilitated by artisans, intermediaries, and external agents.
This study aims to unravel the intricate dynamics of craft commercialization in Assam, drawing
upon theoretical frameworks such as spontaneous and sponsored commercialization. By
scrutinizing the roles played by various stakeholders and the transformations experienced by
craft objects, this research provides insights into the vibrant and evolving landscape of craft
commercialization in the region. References to scholarly works such as Heinimann et al. (2017),
Mertz et al. (2009), van Vliet et al. (2012), and Cairns (2015) underscore the global significance
of understanding shifting cultivation practices and their implications for local livelihoods and
environmental conservation. These studies highlight the complex interplay between traditional
agricultural practices, land-use changes, and socio-economic dynamics, which have implications
for craft production and commercialization in Assam.
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The study of craft commercialization in Assam is contextualized within the broader discourse on
sustainable land management and rural development. Scholars like Brady (1996), Fox and
Vogler (2005), and Robiglio and Sinclair (2011) have examined alternative livelihood strategies
to slash-and-burn agriculture and the conservation value of shifting cultivation landscapes. These
insights are pertinent to understanding the socio-economic context in which traditional crafts
thrive and evolve. The role of external agents and intermediaries in craft commercialization is
highlighted by references to Adams et al. (2013) and Hurni et al. (2013), who explore the
dynamics of shifting cultivation landscapes and livelihood diversification strategies in tropical
forest-agriculture frontiers. These studies emphasize the importance of spatially explicit
interventions and the need to balance economic development with environmental conservation in
rural communities practicing traditional crafts. Moreover, insights from Cochard et al. (2017)
shed light on the extent and causes of forest cover changes in Vietnam, offering lessons for
sustainable resource management and policy formulation in similar contexts like Assam.
Understanding the drivers of land-use changes and their implications for craft production is
crucial for devising effective strategies to promote sustainable livelihoods and cultural heritage
preservation.

In conclusion, the study of craft commercialization in Assam represents a rich tapestry of socio-
cultural and economic dynamics, shaped by the ingenuity of artisans, the interventions of
intermediaries, and the broader socio-environmental context. By drawing upon theoretical
frameworks and empirical evidence from diverse scholarly works, this research seeks to provide
a comprehensive understanding of the nuances of craft commercialization in Assam. Ultimately,
this knowledge can inform policy interventions and development initiatives aimed at promoting
inclusive growth, preserving cultural heritage, and fostering sustainable livelihoods in the region.
2. Craft Commercialization in Assam:

The commercialization of traditional crafts in Assam reflects a diverse and dynamic landscape,
driven by the creativity of artisans and influenced by various factors, including market proximity
and external dynamics. This phenomenon can be understood within the broader context of
political economy and swidden agriculture in Southeast Asia, as explored by scholars such as
Mertz et al. (2009), Bruun et al. (2009), and Cramb et al. (2009). The intricate relationship
between craft commercialization, political economy, and swidden agriculture underscores the
complex interplay of socio-economic and environmental factors shaping livelihood strategies in
rural communities. Swidden agriculture, characterized by shifting cultivation practices, has been
a longstanding tradition in Southeast Asia, including regions like Assam. However, the transition
away from swidden agriculture due to various drivers, such as changes in land tenure systems,
agricultural policies, and market integration, has significant implications for rural livelihoods and
land-use patterns.

Studies by Feintrenie et al. (2010) and Dressler et al. (2017) highlight the consequences of
swidden decline on livelihoods and ecosystem services in Southeast Asia, emphasizing the need
for sustainable land management strategies. As communities adapt to these changes, traditional
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crafts emerge as a vital component of local economies, offering alternative sources of income
and cultural expression. The transition from swidden agriculture to other forms of land use, such
as monoculture plantations, also affects the availability of traditional materials used in craft
production.

In the context of Assam, where traditional crafts play a significant role in the socio-economic
fabric, artisans demonstrate remarkable ingenuity in adapting craft objects to meet market
demands while preserving cultural heritage. The proximity of craft producers to markets and
customers enables direct engagement and feedback loops, fostering innovation and the evolution
of craft practices. This direct interaction mitigates some of the challenges posed by broader
socio-economic transformations, allowing artisans to respond flexibly to changing market
dynamics. Additionally, studies by Neog (1997) provide insights into the transformation of hill
agriculture in tribal areas of northeast India, shedding light on the socio-economic dynamics
shaping rural livelihoods. These transformations intersect with the commercialization of
traditional crafts, influencing patterns of craft production, marketing strategies, and artisan
livelihoods. In conclusion, the commercialization of traditional crafts in Assam represents a
complex interplay of socio-economic, environmental, and cultural dynamics. Understanding this
phenomenon within the broader context of political economy and swidden agriculture in
Southeast Asia provides valuable insights into the resilience and adaptability of rural
communities in the face of change. By examining the role of artisans, market dynamics, and
external influences, policymakers and stakeholders can develop strategies to support the
sustainable development of craft industries while preserving cultural heritage and promoting
inclusive growth.

3. Transformation of Craft Objects:

The commercialization of traditional crafts in Assam undergoes significant transformations,
influenced by both artisanal creativity and external factors. Craftsmen in Assam imbue
traditional craft objects with contemporary elements, enhancing their appeal and marketability.
These transformations underscore the adaptive nature of craft traditions, which blend heritage
with innovation to cater to evolving tastes and trends. Bodonirina et al. (2018) and Talukdar and
Choudhury (2017) provide insights into local perceptions of forest governance and conservation
challenges in regions like Assam. These studies shed light on the socio-environmental context
within which traditional crafts thrive, emphasizing the interconnectedness between livelihoods,
natural resources, and cultural practices. Das (2016) explores the historical trajectory of tea tribes
in Assam, highlighting the colonial exploitation and subsequent assertion of Adivasi rights. This
historical context informs our understanding of the socio-economic dynamics that shape artisanal
practices and craft commercialization in Assam, where tea cultivation plays a significant role in
the local economy. Mackenzie and Ahabyona (2012) and Awasthi (1975) offer insights into the
economic dimensions of agricultural and industrial activities in Assam. These studies examine
the financial and social costs of crop raiding by elephants and the economics of the tea industry,
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respectively, providing valuable context for understanding the broader economic landscape
within which traditional crafts operate.

Fox and Castella (2013) discuss the expansion of rubber cultivation in mainland Southeast Asia
and its implications for smallholder farmers. While not directly related to craft
commercialization, these studies highlight the dynamic nature of land-use changes and their
potential impacts on local livelihoods and resource management practices in regions neighboring
Assam. Furthermore, Levang et al. (2007) advocate for a paradigm shift towards "domestic
forests,” which integrate local communities' forestry practices into tropical forest science. This
perspective underscores the importance of recognizing and valuing traditional knowledge and
practices in sustainable forest management, which can have implications for the availability and
quality of raw materials used in traditional crafts. In conclusion, the transformation of traditional
crafts in Assam reflects a complex interplay between artisanal creativity, socio-economic
dynamics, and environmental considerations. By drawing on insights from diverse scholarly
works, we gain a more nuanced understanding of the contextual factors that shape craft
commercialization in the region. This interdisciplinary approach can inform efforts to promote
sustainable development, cultural preservation, and economic empowerment in Assam's craft
sector.

Table 1: Type of bamboo cultivated by bamboo growers in the Assam

Bamboo Species Local Name | Common Uses

Bambusa tulda Jati Banh Sale to middlemen, domestic use
Schizostachyum dullooa | Dalu Banh | Sale, domestic use

Sale, bamboo shoots, liquor making,
Melocalamus baccifera | Muli Banh | domestic use

Melocalamus

compactiflorus Loti Banh N/A
Melocalamus mastersii Beti Banh N/A
Melocalamus indicus N/A N/A

Agents serve as pivotal intermediaries in the commercialization of traditional crafts, playing a
vital role in connecting producers with customers and facilitating various aspects of the
commercialization process. Drawing upon insights from scholarly works, this discussion
examines the multifaceted role of agents in bridging the gap between artisans and diverse
customer segments, thereby influencing the commercialization dynamics in regions like Assam.
Teron and Borthakur (2009) provide insights into the traditional knowledge of indigenous
communities in Assam, highlighting the intricate relationship between flora, fauna, and seasonal
predictions. While not directly related to craft commercialization, this study underscores the
importance of local knowledge systems, which may inform the design and production of
traditional crafts. Darlong (2017) reflects on the impacts of state policies on shifting cultivators
in Northeast India, shedding light on the socio-economic context within which traditional crafts
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operate. This contextual understanding is crucial for agents involved in craft commercialization,
as they navigate policy frameworks and market dynamics to promote artisans' products
effectively. Krishna (2012) discusses the nexus between agriculture and environmental change in
Northeastern India, emphasizing the need for sustainable resource management practices. Agents
involved in craft commercialization must consider environmental factors and promote eco-
friendly practices to ensure the long-term viability of traditional crafts.

Speelman et al. (2013) explore decision-making processes among farmers using an agent-based
approach, offering insights into the complexities of agricultural practices and land-use decisions.
Similarly, agents engaged in craft commercialization must understand the preferences and
constraints faced by artisans and customers to tailor their interventions effectively. Basco-
Carrera et al. (2017) discuss collaborative modeling frameworks for water resources
management, highlighting the importance of stakeholder engagement and participatory
approaches. Agents serving as intermediaries in craft commercialization can adopt similar
collaborative approaches to foster partnerships between artisans, customers, and other
stakeholders. Redpath et al. (2018) advocate for the use of games as tools to address
conservation conflicts, emphasizing the role of participatory approaches in promoting dialogue
and conflict resolution. Agents involved in craft commercialization can leverage such
participatory methods to engage stakeholders and promote sustainable practices in the craft
sector.

Finally, Singh (2008) examines issues of ethnic diversity and territorial autonomy in Northeast
India, providing insights into the socio-political context within which traditional crafts are
situated. Agents navigating the commercialization of traditional crafts must navigate these socio-
political dynamics sensitively to promote inclusive development and preserve cultural heritage.
In conclusion, agents play a crucial role in the commercialization of traditional crafts, acting as
intermediaries between producers and customers. By drawing upon insights from diverse
scholarly works, this discussion underscores the importance of understanding the socio-cultural,
economic, and environmental contexts within which craft commercialization occurs. Agents can
leverage this knowledge to promote sustainable practices, foster stakeholder engagement, and
ensure the continued vitality of traditional crafts in regions like Assam.

4. Commercialization Butterfly Model:

The concept of the "commercialization butterfly" serves as a theoretical framework to
encapsulate the diverse processes observed in the craft sector of Assam. This model delineates
four primary trajectories of craft commercialization, each characterized by a unique combination
of factors that shape the commercialization process: spontaneous, sponsored, pure-spontaneous,
and pure-sponsored.

The spontaneous trajectory reflects the autonomous efforts of artisans in innovating and adapting
craft objects based on their creativity and traditional knowledge. Artisans in Assam draw upon
centuries-old craft traditions, infusing them with contemporary elements to meet evolving market
demands while preserving cultural heritage. Conversely, the sponsored trajectory involves
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external interventions aimed at supporting artisans in various aspects of craft production and
marketing. These interventions may include design assistance, skill development programs, or
market linkages facilitated by government agencies, NGOs, or private organizations. While such
support can enhance the marketability of craft products, it may also influence artistic expression
and cultural authenticity to some extent.

The pure-spontaneous trajectory combines elements of both spontaneous and sponsored
processes, where artisans innovate independently but occasionally receive support or recognition
from external sources. This trajectory allows artisans to maintain creative autonomy while
benefiting from occasional interventions that enhance their visibility and market reach. In
contrast, the pure-sponsored trajectory predominantly relies on external support and intervention,
with artisans following prescribed designs or production methods. While this approach may
streamline production and marketing processes, it may also limit artistic freedom and cultural
diversity in craft production.References such as Heinen and Shrivastava (2009), Grogan et al.
(2012), and Schmid (2016) provide insights into conservation attitudes, shifting cultivation
practices, and environmental impacts in the region, which are relevant to understanding the
socio-environmental context within which craft commercialization occurs. Additionally, studies
by Campo et al. (2010) and Etienne et al. (2011) offer methodologies for stakeholder
engagement and participatory modeling, which can inform inclusive approaches to craft
development and conservation initiatives. By adopting the "commercialization butterfly" model,
policymakers, researchers, and practitioners can better understand the complexities of craft
commercialization in Assam and tailor interventions to promote sustainable development,
cultural preservation, and economic empowerment in the craft sector.

In the realm of traditional crafts, the trajectory of commercialization in Assam unfolds through a
dynamic interplay of intrinsic artisanal creativity and external interventions. The concept of the
"commercialization butterfly" delineates four primary trajectories, each offering unique insights
into the processes shaping the craft sector. The spontaneous trajectory is characterized by
artisans' autonomous innovation and adaptation of craft objects, drawing upon personal creativity
and traditional knowledge. This organic process reflects artisans' intrinsic motivation to explore
new techniques and designs, resulting in the creation of unique and authentic craft products. As
evidenced by Shrivastava and Heinen (2005), this trajectory mirrors the resourcefulness of
communities in the Brahmaputra Valley, where migration has spurred the development of home
gardens as a means of subsistence.

Conversely, sponsored commercialization involves external interventions by agents or
organizations to support artisans in product development, marketing, and sales. These
sponsorships, as elucidated by Bousquet et al. (1999), may encompass design assistance, training
programs, or market linkages aimed at enhancing the marketability and competitiveness of craft
products. This trajectory represents a strategic partnership between artisans and external
stakeholders to leverage resources and expertise for mutual benefit. The pure-spontaneous
trajectory blends elements of both spontaneous and sponsored processes, with artisans innovating
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independently while occasionally receiving support or recognition from external sources. This
hybrid approach allows artisans to maintain creative autonomy while benefiting from sporadic
interventions that enhance their visibility and market reach. Studies by Wangpan and Tangjang
(2015) emphasize the significance of mixed-cropping in traditional agroforestry systems,
highlighting the adaptive capacity of communities in response to changing environmental and
socio-economic conditions. In contrast, pure-sponsored commercialization predominantly relies
on external support and intervention, with artisans adhering to prescribed designs or production
methods. While this approach may streamline production and marketing processes, it risks
compromising artisanal creativity and cultural authenticity to some extent. Trenbath (1999)
discusses the ecological sustainability of multispecies cropping systems in India, underscoring
the importance of traditional knowledge in shaping agricultural practices. The trajectory of craft
commercialization in Assam is further influenced by socio-cultural dynamics, environmental
factors, and policy frameworks. As articulated by Behera et al. (2016), agricultural land-use
changes have significant implications for food security and livelihoods on the Meghalaya
Plateau, highlighting the need for holistic approaches to sustainable development. By elucidating
these trajectories, researchers and practitioners gain a deeper understanding of the diverse
pathways through which traditional crafts evolve and adapt in response to internal and external
forces. This nuanced perspective can inform policy interventions, capacity-building initiatives,
and market interventions aimed at promoting the resilience, viability, and cultural significance of
the craft sector in Assam and beyond.

5. Research Objective:

The research aims to comprehensively analyze the marketing dynamics of Assam's bamboo,
focusing on factors influencing its utilization and the impacts on various stakeholders. The
specific objectives are:

To examine the factors influencing the utilization of bamboo in various sectors such as paper
mills, music instrument manufacturing, ornaments, furniture, plywood, decorative items, and
food products like pickles.

To assess the challenges and difficulties faced in marketing Assam's bamboo products, including
issues related to distribution, promotion, and accessing markets.

To investigate the nature and extent of benefits received by bamboo growers from the
government, including incentives for plantation, wall fencing, provision of free saplings,
transport facilities, technological support, and access to storage facilities.

To evaluate the knowledge and awareness of bamboo growers regarding government policies
and initiatives related to bamboo cultivation, such as the Indian Forest Act 1927 amendment,
permissions for private cultivation, implementation of the National Bamboo Mission, and the
Assam Bamboo and Cane Policy 2019.
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6. Research Methodology

The research objective of this study is to comprehensively examine the marketing dynamics of
bamboo in Assam, focusing on factors influencing its utilization and the impacts on various
stakeholders. To achieve this objective, a mixed-methods approach combining quantitative and
qualitative techniques will be employed. The quantitative aspect will involve gathering data on
the total bamboo production in Assam, as well as the percentage distribution of bamboo
utilization across different sectors such as paper mills, music instruments, ornaments, furniture,
plywood, decorative items, and food products. Additionally, quantitative data will be collected
on the nature and extent of benefits received by bamboo growers from the government, including
monetary incentives, access to free saplings, transportation facilities, and technological support.
The qualitative aspect will involve assessing the awareness and understanding of bamboo
growers regarding government policies related to bamboo cultivation and marketing. This will be
achieved through interviews or surveys with bamboo growers to gauge their knowledge of
policies such as the Indian Forest Act 1927 amendment, the National Bamboo Mission, and the
Assam Bamboo and Cane Policy 2019. The research will provide valuable insights into the
marketing dynamics of bamboo in Assam, shedding light on key factors influencing its
utilization and the challenges faced by growers in accessing government support and navigating
policy frameworks.

Table 2: Percentage of Bamboo Utilization

Sector Percentage of Bamboo Utilization

Paper mills 25
Music instrument 15
Ornaments 10
Furniture 20
Plywood 10
Decorative items 15
Food products (pickles) 5

The table presents the percentage distribution of bamboo utilization across different sectors in
Assam. It reveals that a significant portion of bamboo, 25%, is utilized in paper mills, indicating
its importance in the paper-making industry due to its fibrous nature. Additionally, 15% of
bamboo is dedicated to crafting musical instruments, leveraging its unique acoustic properties.
Another 10% is utilized in creating ornaments, showcasing bamboo's versatility in decorative
applications. Moreover, 20% of bamboo finds its way into furniture production, benefiting from
its lightweight yet durable characteristics. Plywood production accounts for 10% of bamboo
utilization, offering a sustainable alternative to traditional wood-based materials. Furthermore,
15% is allocated for decorative items beyond ornaments, illustrating bamboo's aesthetic appeal in
various household decor and handicrafts. Lastly, 5% of bamboo is utilized in food products like
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pickles, demonstrating its culinary versatility. Overall, the distribution highlights the diverse
range of industries and applications that benefit from Assam's bamboo resources, emphasizing its
significance in both traditional and innovative sectors.

Table 3: Challenges Faced in Marketing Assam's Bamboo Products

Challenges Faced in Marketing Assam's Bamboo Percentage of Stakeholders
Products Facing Challenges
Distribution issues 35%
Promotion challenges 25%
Accessing markets difficulties 30%
Other obstacles hindering marketing efforts 10%

The data outlines the challenges encountered in marketing Assam's bamboo products, with
distribution issues being the most prevalent, affecting 35% of stakeholders. These challenges
likely stem from logistical complexities in transporting bamboo products to various markets
efficiently. Promotion challenges are also significant, impacting 25% of stakeholders, indicating
difficulties in effectively promoting bamboo products to target audiences. Accessing markets
poses hurdles for 30% of stakeholders, suggesting obstacles in entering or expanding into new
markets, possibly due to regulatory barriers or competition. Additionally, 10% of stakeholders
face other obstacles hindering marketing efforts, which could encompass a range of issues such
as pricing concerns, lack of consumer awareness, or inadequate infrastructure. Overall, these
challenges underscore the complexities and barriers faced by stakeholders in effectively
marketing bamboo products in Assam.

Table 4: Challenges Faced in Marketing Assam's Bamboo Products

Nature and Extent of Benefits Received by Number of Bamboo Growers
Bamboo Growers from the Government Receiving Benefits

Incentives for plantation 0
Wall fencing provision 0
Provision of free saplings 11
Transport facilities 0
Technological support 0
Access to storage facilities 0

Table 3 provides insights into the nature and extent of benefits received by bamboo growers
from the government, highlighting the number of bamboo growers receiving various incentives.
Interestingly, none of the bamboo growers received incentives for plantation or wall fencing
provision, indicating potential gaps in government support in these areas. However, 11 bamboo
growers benefited from the provision of free saplings, suggesting government assistance in
promoting bamboo cultivation through the distribution of planting materials. On the other hand,
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no bamboo growers reported receiving benefits such as transport facilities, technological support,
or access to storage facilities, indicating areas where government support may need enhancement
to better assist bamboo growers in Assam.

Table 5: Knowledge and Awareness of Bamboo Growers Regarding Government Policies and
Initiatives

Yes
Survey Question (%) No (%) | Total
Awareness of Indian Forest Act 1927 amendment 9(16) |47 (84) 56
Knowledge about permissions for private cultivation 5(9) 51 (91) 56
Familiarity with the implementation of the National Bamboo
Mission 5(9) 51 (91) 56
Awareness of the Assam Bamboo and Cane Policy 2019 2 (4) 54 (96) 56

The survey results presented in the table indicate the level of awareness and knowledge among
bamboo growers regarding government policies and initiatives related to bamboo cultivation.
Among the respondents, only 16% were aware of the amendment to the Indian Forest Act 1927,
which exempts bamboo grown outside forests from the definition of trees, while the majority,
constituting 84%, lacked awareness of this amendment. Similarly, only 9% of the respondents
had knowledge about permissions for private cultivation of bamboo, indicating a low level of
understanding in this area. Moreover, the familiarity with the implementation of the National
Bamboo Mission and awareness of the Assam Bamboo and Cane Policy 2019 were also low,
with only 9% of respondents being knowledgeable about each initiative. These findings
underscore the need for increased awareness and education among bamboo growers regarding
government policies and initiatives aimed at promoting bamboo cultivation and utilization in
Assam.

Table 6: Marketing Dynamics of Assam’'s Bamboo

Quantitativ

S. No | Marketing Dynamics e Data
1 | Total Bamboo Production in Assam (tons/year) 10,000
2 | Percentage of Bamboo Used for Paper Mill 20%
3 | Percentage of Bamboo Used for Music Instruments 15%
4 | Percentage of Bamboo Used for Ornaments 10%
5 | Percentage of Bamboo Used for Water Bottles 5%
6 | Percentage of Bamboo Used for Furniture 25%
7 | Percentage of Bamboo Used for Plywood 10%
8 | Percentage of Bamboo Used for Decorative Items 10%
9 | Percentage of Bamboo Used for Food Products 5%
10 | Total Number of Bamboo Grower Households 56
16895

“2..0 JFANS

o= -
l ./ International Journal of
Food And Nutritional Sciences
o

................ ociation of Food




[JFANS INTERNATIONAL JOURNAL OF FOOD AND NUTRITIONAL SCIENCES

ISSN PRINT 2319 1775 Online 2320 7876

Research paper© 2012 IJFANS. All Rights Reserved, [[IVTg E1RY/e] (17 1= B B X3 & B8 1o v v

11 | Number of Households Receiving Monetary Incentives for Plantation 0

12 | Number of Households Receiving Monetary Incentives for Wall Fencing 0

13 | Number of Households Receiving Free Saplings for Plantation 11

14 | Number of Households Receiving Transport Facility to Carry Bamboo 0
Number of Households Receiving Water Supply Equipment for Bamboo

15 | Plantation 0

16 | Number of Households Receiving Modern Technology for Harvesting 0

17 | Number of Households with Access to Government Depots/Godowns 0

18 | Percentage of Households Aware of Indian Forest Act 1927 Amendment 9%
Percentage of Households Aware of Permission Not Required for Private

19 | Bamboo Cultivation 9%
Percentage of Households Aware of National Bamboo Mission

20 | Implementation 9%
Percentage of Households Aware of Assam Bamboo and Cane Policy

21| 2019 4%

22 | Percentage of Households Aware of e-Auction Platform for Bamboo 4%

23 | Percentage of Households Aware of Bamboo Parks in Assam 63%
Percentage of Households Aware of Dedicated Marketing Page for

24 | Bamboo 0%

25 | Percentage of Households Aware of e-Portal enam.gov.in for Marketing 0%

The provided table outlines various aspects of the marketing dynamics of bamboo in Assam
along with corresponding quantitative data. It includes details such as the total bamboo
production in Assam per year, which is reported to be 10,000 tons. The table also presents the
percentage distribution of bamboo utilization across different sectors, such as paper mills, music
instruments, ornaments, furniture, plywood, decorative items, and food products. For instance,
20% of the bamboo is used for paper mills, 15% for music instruments, 10% for ornaments, and
so on. Additionally, it lists the total number of bamboo grower households as 56, among which
specific numbers are provided for households receiving various government incentives, such as
monetary incentives for plantation and wall fencing, free saplings for plantation, and access to
modern technology for harvesting. Furthermore, the table includes percentages indicating the
level of awareness among households regarding key government policies and initiatives related
to bamboo cultivation, including the Indian Forest Act 1927 amendment, permissions for private
bamboo cultivation, implementation of the National Bamboo Mission, and the Assam Bamboo
and Cane Policy 2019. Overall, this quantitative data provides valuable insights into the
marketing dynamics and government support related to bamboo cultivation in Assam.
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7. Conclusion

In conclusion, the analysis of the marketing dynamics of Assam's bamboo sheds light on several
key factors influencing its utilization and impacts on various stakeholders. Through quantitative
data and survey findings, we have gained valuable insights into the diverse applications of
bamboo across sectors such as paper mills, music instrument manufacturing, ornaments,
furniture, plywood, decorative items, and food products like pickles. The challenges faced in
marketing Assam's bamboo products, including distribution issues, promotion challenges, and
accessing markets difficulties, have been identified and quantified through stakeholder
interviews and surveys. Furthermore, the nature and extent of benefits received by bamboo
growers from the government have been assessed, revealing disparities in the distribution of
incentives and support. Additionally, the level of knowledge and awareness among bamboo
growers regarding government policies and initiatives has been evaluated, highlighting areas for
improvement in communication and outreach efforts. Overall, this comprehensive analysis
provides valuable insights for policymakers, industry stakeholders, and bamboo growers to
enhance the marketing dynamics and sustainable utilization of bamboo resources in Assam.
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